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Abstract

This paper explores entrepreneurial opportunities among youth engaged in vending
and hawking on the streets of Accra, Ghana. It ascertains challenges faced and
strategies adopted to address them. Street vending and hawking is assuming
increasing dimension due to paucity of formal job opportunities in Ghana. Hawking
and vending of newspapers, textbooks, toffees and fruits are informal
entrepreneurship opportunities on our streets. The study sought for short to medium
and long-term plans the youth have to innovate the entrepreneurial opportunities in
trades engaged in. It used youth hawkers operating at Okponglo and Dzorwulu
junctions. Fifteen (15) youth participated in the study. It is a qualitative study which
adopted purposive and convenience sampling procedures in selecting the sample.
Thematic, analytical, descriptive-narrative interpretivist approaches were adopted in
presenting the results. Crossing roads, chasing moving vehicles, operating in the
scorching sun and torrential rain impacted negatively their health. It also emerged
that the youth have plans to innovate and grow businesses, but the high cost of
credit is a barrier. Lack of collateral for credits came up. Government quasi-financial
institutions and non-bank financial institutions should be proactive in providing
financial, advisory and technical support to the youth to exploit entrepreneurial
opportunities in Ghana.

Keywords: Entrepreneurial opportunities, Youth vendors and hawkers, Innovation,
Financial support

Introduction
The building of youth entrepreneurship mindset is currently receiving some attention

in Ghana. This is probably because the public sector is unable to employ many young

adults, who are willing to work, but lack job avenues. More so, many industries estab-

lished in the 1960s in the communities have collapsed. Many energetic, but ambitious

young adults are experiencing mass extensive unemployment, and poverty. As a result,

many young people have moved from the rural communities to the national capital,

Accra, for jobs which are largely non-existent. These difficulties confronting young

adults in Ghana are manifesting themselves in increased vigilantism, hooliganism,

armed robbery and wanton destruction of fertile arable lands and forest vegetation

cover through ‘galamsey’ activities in our communities. In the midst of these seeming

insurmountable difficulties, some of the adventurous young adults have taken to street
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vending and hawking, to make ends meet. They are engaged in one trade or the other,

and this should be expected because the youth, according to Ghana Statistical Service

(GSS 2017), constitutes about 48% of Ghana’s population. This, perhaps, might have in-

formed the Government of Ghana’s policy strategies of ‘One-district one-factory’ and

‘Planting for food and jobs’. Then again, Ghana, to The World Bank (cited in Baafi and

Acheampong 2014), needs to create between six to seven million new jobs by 2030 to

absorb people entering the world of work. The National Entrepreneurship and

Innovation Plan (NEIP) was created to support young enterprising people with credits

to fund their enterprises. Does access to credits comes to the youth on time?

Many young informal entrepreneurs operating at Okponglo and Dzorwulu junctions

in Accra hawk and vend in assorted products and services, including newspapers, text-

books, toffees, food and fruits. Some of them have only basic education, contrary to

Scarborough (2012) observation that ‘people with more education are more likely to

start businesses than those with little education’ (p. 16). The questions to ask are: What

are the plans of the youth in the short, medium and long term in their trades? Do the

young enterprising people have what it takes to drive businesses successfully? What is

the role of education to the youth in managing their trades? These and many questions

have to be answered, if the young enterprising informal people are to be successful in

their trades. It does require that the young business people are supported to come up

with realistic business plans, secure education and training for requisite knowledge and

skills in business management. Lack of skills in managing businesses, perhaps,

informed Adult Learning Australia to partner Commonwealth Learning, Australia, to

design Adult Community Education project to address the needs of small enterprises

that fit within small business limitations (Newton 2006). Castrechini (2017) is of the

view that developing learning activities to raise awareness and power of students to

be competent in innovating is the ultimate goal of contributing to entrepreneurship

and self-employability. Thus, designing entrepreneurship education activities similar

to Adult Learning Australia for the young enterprising business people in Ghana

to develop growth mindset, as observed by Dweck (2008), is an approach to be

adopted. This is important because when the young enterprising people become

knowledgeable with skills in business management, they would register their busi-

nesses, identify sources of funding, keep account and promote their businesses in

the short-, medium- to long-term basis through the appropriate media. This study

seeks to ascertain the entrepreneurial opportunities of the youth in Ghana. It es-

tablishes that the youth can take advantage of entrepreneurial opportunities in

Ghana, and build resilient enterprises in the short-, medium- to long-term periods

through education. The researcher used vendors and hawkers at Okponglo and

Dzorwulu junctions in Accra, engaged in one trade or the other, for this study.

Statement of the problem
The desire of the youth to go into entrepreneurship seems high in Ghana. Perhaps, the

Government of Ghana interest in promoting the private sector, and promote entrepre-

neurship among the youth, could be a factor. Youth entrepreneurship programmes, in-

cluding the $10-million National Entrepreneurship and Innovation Plan (NEIP),

National Youth Authority (NYA), Steps towards Employment and Productivity (STEP)

and the Informal Youth Enterprise Development Programme (IYED) have been
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introduced. That notwithstanding, there is paucity of job opportunities in Ghana.

This situation has compelled the youth to engage in one form of informal trade or

the other to make a living. This is a laudable step taken by the youth; after all, the

fruits of entrepreneurship include greater employment opportunities, increase in in-

come, higher standard of living, improved communities and better quality of life of

individuals. It is perceived that effective innovation of entrepreneurial opportunities

will result in not only employment of the budding entrepreneurs but also affect

positively economic growth, and generation of employment opportunities. The re-

searcher, therefore, finds it worthwhile an effort to conduct a study to ascertain

the short-, medium- and long-term plans the youth have in unearthing entrepre-

neurial opportunities in Ghana. The favourable business climate prevailing in

Ghana could largely empower the youth to take informed decision in investing

their investible resources in small enterprises. Provision of appropriate education

appears key to the young entrepreneurs to plan and manage their enterprises to

achieve their goals in life.

Currently in Ghana, the inflation situation is easing up and interest rate is im-

proving, such that the young entrepreneurs with proper business plans can solicit

funds from the banks with lower interest rate to grow their enterprises. The diffi-

culty, however, is that the youth-led informal entrepreneurs are not investing in

education to grow their enterprises. They lack financial literacy skills, management

skills, business plans and knowledge of registering their businesses. It appears that

there are no innovations infused into growing their operations. The young vendors

and hawkers continue to run after moving vehicles in scorching sun and torrential

rains. These challenges have arisen, probably, as a result of the difficulties ob-

served, and must be addressed. The question then is: What challenges are limiting

vendors and hawkers from growing their informal trades in the short-, medium-

and long-term basis? It also sought for strategies adopted by the young entrepre-

neurs to surmount challenges facing them. The researcher next considers objectives

undergirding the study.

The main objective of the study is to ascertain from vendors and hawkers entrepre-

neurial opportunities, challenges and strategies adopted to surmount challenges en-

countered. On the basis of the major issue raised, the specific objectives of this study

are to:

1. Find out the benefits vendors and hawkers derive from informal trades engaged in.

2. Identify perceived challenges impeding vendors and hawkers from exploiting

entrepreneurial opportunities in the short-, medium- and long-term basis.

3. Suggest educational programmes in addressing challenges in entrepreneurial

activities.

Literature review
Entrepreneurial opportunities in Ghana

Youth entrepreneurship is receiving some level of attention in Ghana. The reason, per-

haps, is that the public sector is unable to employ the teeming unemployed young

adults seeking employment which are largely non-existent. Hawking and vending has
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taking upward turn in Ghana, especially on the major highways in Accra. Entrepreneur-

ial opportunities abound in Ghana; however, many people do not have the entrepre-

neurial eye to recognise unrecognised needs in communities, and fully exploit them.

Entrepreneurs, by virtue of education, training, skills, attitudes and experiences, are

able to recognise business opportunities and turn them into successful enterprises. This

requires from the young entrepreneurs courage, character and faith. But what exactly is

an opportunity as far as enterprise creation is concerned? Barringer and Ireland (2013)

assert that ‘an opportunity is a favourable set of circumstances that creates a need for a

new products, service or business’ (p. 69). Studies reveal that most entrepreneurial ven-

tures started in one of two ways. One is externally stimulated, and the other businesses

are internally created. Cordeiro (2007) and Barringer and Ireland (2013) assert that an

entrepreneur recognises a problem or an opportunity gap and creates a business to fill

it. Perhaps the young hawkers and vendors plying their trade at Okponglo and Dzor-

wulu junctions have identified needs of certain products and services people demand,

and willing to procure. They thus built businesses around them. Assorted beverages,

newspapers, handkerchiefs, toffees, plantain chips, fruits and books are sold at Okpon-

glo and Dzorwulu junctions; two of the busiest junctions in Accra. The questions to

ask include: Are there any benefits and challenges that confront the young entrepre-

neurs in their trades? Are there any prospects for the young entrepreneurs to build

their enterprises in the short, medium and long term basis? If so, what strategies are to

be adopted to succeed in the youth entrepreneurial drive?

Benefits of small informal enterprises

Research reveals that small enterprises bring benefits to the individuals, communities

and economies, especially in the developing countries, including Ghana. Entrepreneurs

tend to be happier, healthier and less likely to be divorced from their ventures than col-

leagues who worked for large firms (Murphy 2010). This means that entrepreneurship

could be learned. Thus, the provision of appropriate entrepreneurial education would

enable the budding business people to evaluate the entrepreneurial opportunity identi-

fied. Such entrepreneurs assess the resources required to turn the opportunity into

benefits, acquire the needed resources to succeed in their ventures and manage the

ventures and then enjoy the fruit of their labour. The economic prospects and growth

being experienced in Ghana generates a growing demand for new needs, thus opening

up opportunities for creating small ventures, and encourages the development of entre-

preneurship. Construction work in Ghana is booming, and so is service industries, in-

cluding the telecommunication sub-sector, media houses and the banking sector. These

organisations are in good business, and the workers go to work early and close from

work late. They buy food, newspapers and other items on the way to work making haw-

king and vending on these two junctions attractive trading posts to the youth. When

properly planned, nurtured and supported by government institutions, the informal

business people would grow their trades, legally register, licence and subject them to

government labour regulations. By so doing, small entrepreneurs would improve not

only their quality of life but that of others as well. As observed by Cordeiro (2007),

small entrepreneurs are sensitive to the market, and continually innovate and develop

new products. That in itself means that small entrepreneurs tend to be efficient in
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producing and delivering goods and services to the market for profit from short-,

medium- to long-term basis. Although becoming an astute entrepreneur demands ac-

quisition of certain critical skills set, yet it is more of a process, a belief and commit-

ment. Displaying hard work, passion and creativity would eventually make

entrepreneurs grow their ventures to employ many others, retain wealth locally, gener-

ate external wealth and distribute income more equally in the communities. As they

work hard to formalise their ventures, they would become registered and start paying

tolls, stamp duties and taxes to the government. Succeeding in this direction requires

education and training, and that is exactly what the vendors and hawkers on our streets

require to grow their trades in the short-, medium- and long-term basis. After all, the

policies of government include the reduction of cost of borrowing credit, waiving of

some nuisance taxes and the reduction of electricity and water tariffs. These strategies

are aimed at empowering, particularly small entrepreneurs, to expand their operations

to reduce the growing unemployment in Ghana.

Challenges of small informal enterprises

On challenges budding entrepreneurs encounter in managing their small enterprises

seem huge, such that more than 70% of newly established enterprises, to Cordeiro

(2007), tend to collapse in their first year. Even though operators of small informal en-

terprise have opportunities to develop a range of skills and knowledge in leadership,

confidence and self-esteem, many of the youth-led small enterprise operators in Ghana

seem to lack adequate education and training. To succeed, and equally become an as-

tute entrepreneur requires continuing education and training, considering the dynamics

and fast-pace changes taking place in enterprise management. Small informal enter-

prises tend to be labour intensive, and are designed to fill niches that have not been

effectively serviced, yet it appears the operators’ lack the experience, funds and influ-

ence needed to establish successful enterprises. Indeed, in certain economies, as

Cordeiro (2007) observes, small informal enterprises which involve large numbers of

youth are often co-operatively owned, and operated. After all, without employment op-

portunities, many young people find their talents being wasted, and resort to unhealthy

social activities as being witnessed in Ghana, today. More so, the adventurous young in-

formal operators in Ghana appear not to have established for themselves co-operative

society, to build savings culture to support their businesses. Indeed, many of the

youth-led informal enterprise operators seem to lack financial literacy to grow their en-

terprises successfully. As observed by Legodi and Kanjere (2015), the majority of people

in the informal enterprise do not have skills that are needed in the formal employment

sector, others are semi-literate and a small percentage has some level of qualification.

In Ghana, many of the operators of the informal enterprises, particularly at Okponglo

and Dzorwulu junctions, are found chasing vehicles, standing in the scorching sun and

torrential rain at a high cost to their health and life.

Strategies to address challenges facing small informal enterprises

On strategies to save youth-led small enterprises from being squeezed out from their

entrepreneurial capabilities by large enterprises, the operators have to plan for short-,

medium- and long-term basis of their enterprises. The reality is that enterprise is
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employment alternative, hence the youth have to be assisted through training, educa-

tion, guidance, advisory services and programmes to put their ideas into practice. By so

doing, they would understand the dynamics of changes in enterprise management, and

learn to exploit entrepreneurial opportunities at their disposal, intelligently. This calls

on the operators of small enterprises to possess knowledge in market testing, personal

experiences and business planning, not only in the short-term basis but also in the

medium- to long-term basis. That also requires good educational level and enhanced

problem-solving skills. Empowering the youth through education, training and appro-

priate credit facilities to drive small enterprises is another sure way of integrating and

growing the economy of Ghana. When properly executed, more job opportunities

would be exploited and created to absorb an ever-increasing youth bulge. Tax revenues

would equally go up to make the economy of Ghana become buoyant and thriving. To

Ryan (2006), the huge numbers of unemployed young people should be supported by

what he describes ‘Youth Credit Initiative’ and ‘Micro Credit Management System.’

These initiatives have their variants in Ghana. The Government of Ghana should create

supportive climate for entrepreneurs, including ensuring that the quasi-financial insti-

tutions provide services such as credit facilities and incentives to budding entrepre-

neurs. This is critical because helping to raise the self-confidence, commitment and

aspirations of young entrepreneurs through financial, advisory and technical support

services would aid them even if their enterprise fails. In any event, Gamieldien and Nie-

kerk (2017) have made us understand that despite hardships associated with this vend-

ing [and hawking], street vendors adapt to social, political and economic challenges in

their context. Young entrepreneurs should develop for themselves strategic thinking

skills through learning informally from those who have gone before them, including

taking advantage of role-models or mentors, to grow their enterprises. Training opera-

tors of youth-led small enterprises to dream dreams and have visions are significant in

driving their ventures. The success of a visionary approach, as Kourdi (2015) observes,

depends ultimately on pragmatism: the ability to achieve a vision by listening, acting

and learning rather than adopting plans or rigid approaches.

Methods
Vendors and hawkers formed the sampling units and unit of analysis in the design. The

study adopted qualitative approach in finding out from youth-led informal entrepre-

neurs whether they have been planning for their trades in the short to medium and

long-term basis. Qualitative design was chosen primarily because the author sought to

collect in-depth information from participants on their appreciation of their ventures

and how to continuously educate themselves to address challenges they face in busi-

ness. This is because, as they learn on and off the enterprises, their capacities are built

to develop and deepen interest in entrepreneurial opportunities that comes their way.

Qualitative research approach was adopted at every stage throughout the study. The

aim of the study was not to statistically generalise the findings to populations, but to

secure an in-depth meaning and understanding of the subject understudy on the infor-

mal ventures they engage themselves in. The author conducted this study to grasp sub-

tle shades of meaning, experiences as the youth undertake their businesses, and for

pulling together divergent information and views of 15 informal entrepreneurs on ef-

fective ways of building sustainable micro-enterprises for themselves. Purposive and
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convenience sampling procedures were sought in selecting the sample for the study.

Purposively, the study was conducted at Okponglo and Dzorwulu junctions where

many youth-led informal entrepreneurs, thus, vendors and hawkers, ply their trades.

The vendors and hawkers were conveniently available and accessible to the researcher.

Indeed, having discussed my intention and content of the study to the potential partici-

pants, they expressed their willingness to participate in the study. The fact really is that,

in the midst of the busy traffic, commuters and motorists procure assorted products

from the young informal entrepreneurs, as they do brisk business.

In-depth interview with 15 vendors and hawkers formed the main source of in-

formation for the study. The questions posed to the young informal entrepreneurs

were entirely open-ended types. All interviews were informal and conversational in

nature, which made it much possible for the researcher to inquire and probe fur-

ther when participant’s response call for follow-up questioning. This approach

adopted made it possible for the researcher and participants to co-construct the

narrative. This situation or position taken by the researcher and participants helped

avoid the ethical problems associated with revealing more than the participants

care to have revealed. The questions were grouped into three sections based on

the three specific objectives raised. Section A was on benefits vendors and hawkers

derive from their trades. The participants were asked some of the following ques-

tions: Were there any benefits derived from your trade? If yes, tell me. Would you

say the benefits are good to impact positively on you? Section 2 which was on per-

ceived challenges which impede vendors and hawkers from exploiting entrepre-

neurial opportunities, participants were asked: Do you have plans to explore other

entrepreneurial opportunities? What challenges are presently facing you? What

challenges are you likely to face between 3 to 5 years as you plan to expand your

venture? Section 3 was on education strategies and programmes to address chal-

lenges in entrepreneurial activities. Participants were asked the following questions:

What educational programmes do you think would help you in your business oper-

ation? What institutions should be providing the educational services? And finally,

what other programmes and supports would help you take advantage of entrepre-

neurial opportunities you dream of? Thematic analysis was performed on the data

following the steps recommended by Creswell (2012, 2013). The results of the

study are presented next.

Results and discussions
This section is divided into three main sections. The first section finds out, and also

discusses, the benefits of small informal trades engaged in by vendors and hawkers.

This is followed by perceived challenges vendors and hawkers encounter in exploiting

entrepreneurial opportunities in the short-, medium- and long-term basis, and finally,

education strategies and other programmes vendors and hawkers could adopt to ad-

dress challenges facing their entrepreneurial activities.

Benefits vendors and hawkers derive from informal trades

The study identified varied benefits vendors and hawkers derive from their trades that

kept them doing the business. When the participants were asked whether there were

Biney Journal of Innovation and Entrepreneurship             (2019) 8:2 Page 7 of 14



any benefits from their trades, they admitted in unison that they receive profits

from the products and services they offer for sales. The finding confirms Cordeiro

(2007) assertion that small entrepreneurs tend to be efficient in producing and de-

livering goods and services to the market for profit from short-, medium- to

long-term basis. The vendors and hawkers added, however, that the profits are not

fixed, but varies. It depends on the sales of the day. This is an apt way a partici-

pant puts it:

The profit margins we derive from our businesses keep varying. Business is good

some days, and in some other days, it tends to be bad.

They added that their ventures afford them the opportunity to keep body and

soul together. They further indicated that trades they engage in help them establish

broad social networks, build contacts and relationships with notable persons. The

revelation by the participants ties in well with observation made by Cordeiro

(2007). He indicates that the ultimate goal of enterprise is not earning more money

or having a better lifestyle; those are really only motivating strategies. The much

more important thing is living a more abundant life, thus more social, more

thoughtful, more proactive and more spiritually fulfilling life. The participants ad-

mitted that, in the short to medium term, good sales realised in their trades would

help them expand and broaden the base of their businesses. When asked whether

the benefits derived from their trades were good enough to impact positively on

their lives, the participants were in the affirmative. They agreed that when sales for

the day are good, they are able to embark on their daily savings. To conceive of

embarking upon savings, in itself, speaks volumes. This, to the researcher, indicates

that the vendors and hawkers have learned on the jobs they engage in, and it con-

stitutes a sign of progress. Asked whether they find the future bright with the

trades engaged in, this is one good way a vendor who dealt in car dash-board

spray product expressed it:

I continue to see progress in my daily savings. I have not taken a loan from bank

before in doing this business. I have been managing this business with my private

savings.

Considering the confidence in which the participant expressed about his perform-

ance in the trade he engages in, the researcher cannot help but agree with Lazarus

(cited Kanter 2006) that confidence and success are inextricably linked. The partici-

pant understands and has purpose in the trade he finds himself. Probed further

whether the participants find the trades engaged in sustainable, they responded in

unison. They however, added that they cannot stay home doing nothing with their

lives. They asserted that, when they remain inactive at home, it would be costly fi-

nancially and psychologically to them. They added that these small informal ven-

tures they engage themselves in, with little planning, they could manage them and

achieve much successes. The finding confirms Cordeiro’s (2007) observation that

success of one’s business may depend on one’s business plan. Asked whether they

have plans to grow, expand and diversify their business, they responded in the af-

firmative. This is one apt way a newspaper vendor puts it:
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My plan is to build my capacity and capital base in this business. By so doing, I can

add many more news print to my trade. Currently, I deal in two newspapers, that is;

Daily Graphic and Daily Guide. It is my hope that I can secure some credit and

procures a container to carry out my business there.

The participants admitted that with appropriate financial and technical support from

government, and other stakeholders, they would be able to expand their businesses in

the medium- to long-term basis.

Challenges facing small informal enterprises

In terms of challenges that confront the participants in their businesses, the partic-

ipants indicated that they are faced with huge, and sometimes, deadly challenges.

They asserted that if you are not careful, you may be knocked down by an

on-coming vehicle, since their business sometimes involve running after a vehicle

to effect a change or collect the money of a product bought. The participants at

Okponglo junction revealed that a week before the fieldwork, which was 19/01/

2018, they lost one of their friends, through motor-vehicle accident, which oc-

curred at the spot they ply their trade. They added that due to the hectic nature

of the trade as they run after moving vehicles in the scorching sun and torrential

rain, they usually fall sick, or are sent down by malaria. They admitted that they

sometimes find it difficult treating themselves properly from the ailment due to

meagre profit they make out of the trades they engage in. This is one best way a

participant who trades in cocoa chocolate puts it:

The money we do business with is small, however, we manage it. Sometimes, when

the business is good, we run to our suppliers to give us additional products to sell

and then pay them after business.

This observation made by the participant ties in well with Abor and Quartey (2010)

revelation that the small-scale businesses in Ghana lack requisite finance or credit to

do their businesses. Throughout the interaction with the participants at both Okponglo

and Dzorwulu junctions, they kept asserting that the issues lack of funds,

motor-vehicle accidents and sicknesses, especially malaria, were frequently revealed by

the participant as the major challenges in their trades. Lack of funds or credits for small

businesses has been re-echoed by Todaro (1997) and Todaro and Smith (2009). They

assert that commercial banks are not structured to handle small loan requirements

with no collateral, and are therefore unwilling to finance small enterprises, especially in

the informal sector.

Strategies to address challenges facing small informal enterprises

Following the benefits derived by participants in their trades’ vis-à-vis the chal-

lenges that face them, require that appropriate strategies instituted to surmount

the difficulties encountered. When probed further on the challenges participants

are likely to face in a short, medium to long term, thus between 2 and 3 years and

measures to address them, the participants intimated that lack of credits or funds

is their biggest worry. They believed that embarking upon, and building strong
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savings culture, would help them address their challenges. To spread savings cul-

ture, according to Bredin (2018) across your company, encourage your team to

adopt money-saving habits. Bredin’s observation demonstrates that building the

savings culture as, or into a small informal business operation, is critical. This is

because vendors and hawkers in our part of the world do not possess the collateral

security which the financial institutions usually ask them to produce. Then again,

considering the fact that their profit margins are small, and as they embark upon

savings, they would build for themselves strong financial muscle and security to

rely upon to do business seamlessly.

When asked what educational programmes could help them make progress in

their trades, skills such as financial literacy, building of savings culture and acquisi-

tion of managerial talents came up of mentioning. This finding is in line with Abor

and Quartey (2010) observation that lack of financial support and managerial tal-

ents are some of the major problems confronting entrepreneurs in Ghana. The re-

searcher is also of the view that the provision of these critical education and

financial skills revealed by the participants would go a long way in empowering

them to start and grow their businesses beyond the limit of hawking, street vend-

ing, letter writing, knife sharpening, junk collecting to selling of dog chains. This is

because the banks could use their savings as collateral, and then grant them loans,

sometimes in the form of group loans, to expand their trades or informal

businesses. After all, Callahan (cited in Drucker 2009) asserts that the company

has to expand to give people promotional opportunities. I find this assertion sig-

nificant to the extent that not until vendors and hawkers grow and expand their

businesses, they cannot make any meaningful niche and impact in their market

that they serve.

On what institutions should be providing such educational programmes to the

young informal entrepreneurs, the participants indicated that they are willing to

work with government institutions to build their managerial capacities, granted that

they would be supported financially after training, to enable them to expand their

businesses in the medium to long term. Institutions which came up of mentioning

include National Entrepreneurship and Innovation Plan (NEIP), National Board for

Small-Scale Industries (NBSSI) and Macro-Finance and Small Loan Centre

(MASLOC) to provide them financial, advisory and technical supports to grow

their trades. The three governmental institutions mentioned are significant because

they are involved in financing, training and granting of small to medium loans to

the youth. To Depatem (2018), a young entrepreneur of 18 years won GH¢

75,000.00, an equivalent US$15,625.00 for emerging as a winner of the maiden

‘Presidential Pitch’ competition, based on cutting-edge and innovative ideas and an-

swers the budding entrepreneur provided in a context in Ghana. That, itself, re-

veals that the young informal entrepreneurs in Ghana have creative ideas, and

what they need is the requisite funding, to get them put into action their laudable

and creative ideas. When asked what other programmes and supports the partici-

pants think would help them take advantage of entrepreneurial opportunities they

dream of in the long term, the participants sought for reliable soft loans and con-

tinuous advisory services to aid them expand and grow their trades. One of the

participants aptly expressed it in this way:
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Governmental and quasi-governmental institutions, financial institutions, and the

private sector players should come on board and support us in our trades.

Conclusions and recommendations
The paper explored operations of vendors and hawkers at Okponglo and Dzorwulu

junctions in Accra, Ghana. The challenges the young informal entrepreneurs en-

counter, and the strategies adopted to surmount them, were also looked at. As an

exploratory study, the findings made cannot be generalised. It is the firm convic-

tion of the researcher that quantitative study is conducted to validate the findings

made. The researcher, who is a lecturer and coordinator of Accra Learning Centre,

School of Continuing and Distance Education (SCDE), University of Ghana, uses

both Okponglo and Dzorwulu junctions to workplace at the Accra Learning

Centre. He has been observing the operations and activities of the vendors and

hawkers as they undertake their businesses, hence this important and insightful

study. Considering the enormous challenges confronting today’s youth, especially

the problems of unemployment and poverty, thus make it necessary that conscious

effort is made by governments, training organisations and financial institutions to

provide diverse, but workable strategies to support the youth to grow their infor-

mal trades. Although laudable the ‘One district, one factory’ and ‘Planting for food

and jobs’ policies of the government, the researcher is of the view that not all the

youth in Ghana are interested to go into agriculture. More so, not all the youth

would be absorbed by the factories when made operational. It thus becomes im-

portant that the young informal entrepreneurs who have ventured into trades to

make ends meet are supported to grow and drive their entrepreneurial endeavours.

By so doing, they would learn to surmount many of the challenges, including

avoidable ailments, lack of credits, financial literacy skills and lack of managerial

talents that confronts them in their entrepreneurial endeavours. This is significant,

because as observed by Drucker (1993), entrepreneurial economy will [not] primar-

ily remain that of an American phenomenon, and industrially developed countries,

but that of [developing economies, including Ghana]. Commenting on South

African situation of informal traders, Arenius et al. (2005, cited in Fundie et al.,

2015) assert that informal traders have attracted increasing attention in recent

years in light of concrete evidence of the importance of new business creation for eco-

nomic growth and development. On the basis of these assertions, the researcher is of the

view that every necessary support is to be provided to the youth into vending and hawking

in Ghana, to make massive headway in their entrepreneurial drive.

In order to maximise profits from informal enterprises engaged by vendors and

hawkers, it is recommended that, in the short term, the vendors and hawkers:

� Should remain honest, sincere and trustworthy to their wholesalers who do

business with them, such that they would reliably receive whatever quantities of

products they vend and hawk.

� Should, by demonstrating hard working capabilities in their trades, also build for

themselves confidence and the ‘can-do’ spirit, such that they would not give up so

easily to what they have decided to do.
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In order to avoid many of the challenges vendors and hawkers face in their

day-to-day activities, it is recommended that the informal entrepreneurs:

� Should be extra careful even as they cross the roads to sell their products. Risky

plays on the road should be avoided.

� Should go to ply their trade early in the morning to avoid vending and hawking in

the scorching sun and torrential rains. By so doing, they would escape from

ailments, coupled with attendant financial expenses they could not bear.

It order to surmount many of the challenges vendors and hawkers face in their

day-to-day operations, it is recommended that government agencies, including NBSSI,

NEIP and MASLOC:

� Should regularly organise and provide education, training and advisory services to

the youth on informal entrepreneurship. In so doing, the youth would comprehend

the management and leadership skills required to succeed in such ventures. Proper

provision of such services would enable the youth gain further insight into their

trades, and thus enter into partnerships, and also give new lease of life to their

ventures.

� Should continuously offer soft loans in the form of group lending, with flexible

payment terms, to the youth. By so doing, repayment could be guaranteed by the

group, to keep the youth firmly in their business operations.

Considering the findings and recommendations made, I suggest that further research

could be conducted to validate some of the findings of the study. It is my hope, as a re-

searcher, that a field study is designed to unpack motivational strategies which encour-

age the youth to become self-employed in the rural communities of Ghana. When this

study is supported and the findings judiciously applied, it would help reduce the seem-

ingly uncontrollable and uncoordinated internal migration of the youth from the re-

gions to the national capital, Accra, for non-existent jobs. The researcher therefore

concludes by stating that Ghana’s entrepreneurship policy, which is currently being de-

veloped, is expedited to give full meaning to the field of entrepreneurship, and its sig-

nificance to national development. Every effort should also be made by key

stakeholders, in youth entrepreneurship, in devising strategies to reintegrate the young

vendors and hawkers into the mainstream business environment. This is because their

sheer numbers, which keeps increasing by the day, makes their operations appear cha-

otic at major junctions of the roads, particularly in Accra. Indeed, the youth in the rural

Ghana are to be supported to create jobs for themselves, so as to make their respective

communities more vibrant and sustainable.
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